
Journal Club #4: Consumer and Community Involvement (CCI)

Supported by 

• We will start promptly at 12:00pm

• Q&A is OPEN - we encourage you to post 
questions for today and for future 
seminars.

• Resources (recording, slides, links & more) 
will be available after the presentation.

• The session will be recorded, and we will 
be sharing the recording publicly. Please 
contact us if this raises any issues for you.

WELCOME



Edith Cowan University acknowledges and respects the Noongar 

people, who are the traditional custodians of the land upon 

which its campuses stand and its programs operate. In 

particular, ECU pays its respects to the Noongar Elders, past and 

present, and embraces their culture, wisdom and knowledge.

Acknowledgment of Country



Recap

September Journal club…
• What is organisational readiness?
• Measuring organisational readiness
• Prof. Nigel Spry – Boundary spanner and ‘champion’
• Strategies to success – CFIR, Inner-outer setting,
• Implementation climate – no one best way - so dive in!



Consumer and Community Involvement (CCI)

Key terms and definitions

Consumers and community members include people with lived experience of a health condition 
or service, their support people, carers, advocates and people from patient advocate group.

Involvement (Engagement) is a bi-directional relationship between consumer stakeholders and 

members of a research team.

CCI is conduct of ethical research that happens with 
the community rather than to or for the community

(Think co-design! Collaboration! Co-production!).



Journal articles



People involved

• Lived experience >10 years.
• Healthcare and academic  

backgrounds.
• Actively involved in MS consumer 

groups.

• Represented people with MS for 30< 
years.

• Actively involved in MS consumer 
groups.

• Involved in research projects.

• Content specialist.
• Previous experience with developing 

information resources for people with MS.

Recruitment of the consumer advisory 
group...



Consumer engagement activities



Benefits, enablers of CCI



Challenges to CCI



Levels of CCI

Levels of engagement (https://vcccalliance.org.au/our-work/consumer-engagement/model/)



Examples

Case examples:
• Women's views/experiences of maternity care
• Midwives' views/experiences of their practice 

environment

When you work with populations who give or 
who use health care …
1. Not a bad idea to adopt a trauma-informed approach

2. Budget more time than you think because of 
peoples' differing...

• priorities
• sense of urgency
• energy levels
• attention capacity
• clarity / lens
• etc.

Source: INVOLVE UK 2008



MARY!

1. Funding bodies and grant writing.

2. Human Research Ethics Committee 
requirements (Segway into Nov journal club)



CCI take aways

What it’s not about…

Researchers just raising awareness of their research.

CCI being treated as ‘participants’ taking part in research.

An opportunity to ‘tick the box’ on grant application.

Securing funding and publications.

The difference...

Collaboration

Involvement

Engagement



CCI Resources  

ECU INTERNAL LINK: https://intranet.ecu.edu.au/research/for-research-staff/research-journey/getting-
started/wahtn-consumer-and-community-involvement



Next session

27th November

Including implementation 

when writing grants
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